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Preface

Sustainable development has been at the core of place and environmental
management since it was introduced through the UN’s World Commission on the
Environment and Development (WCED) report, Our Common Future, in 1987. For
many places, however, creating sustainable communities and environments seems
to be continually beyond the reach of our achievements. Part of this challenge is
because the concept of sustainable development includes both the goals of eco-
nomic development and the often contradictory goals of environmental and cultural
conservation. As such, sustainable development in general, and sustainable tourism
in particular, is inherently contested and has outcomes that typically result in
winners and losers.

The papers in this volume explored these issues from a global south perspective.
They were selected from the highly successful Topical Tourism Outlook
Conference, held on the island of Lombok in Indonesia, during July 29-31, 2015.
The conference built on the first Sustainable Tourism Symposium organized by the
University of Mataram (UNRAM) in July 2014 to initiate the expansion of their
tourism studies program on the island of Lombok. It also incorporated the eighth
conference in the Tourism Outlook Conference series, organized by the Universiti
Teknologi Mara (UiTM), Malaysia, and the fourth conference in the Tropical
Coastal and Island Tourism series, sponsored by Northern Arizona University and
the International Geographical Union’s Commission on Tourism, Leisure and
Global Change.

The Lombok conference focused on the challenge of growth and conservation in
communities seeking a better future that includes tourism. The island of Lombok,
Indonesia, with its diversity of natural environments and social contexts, provided
an ideal venue to address these issues.

The editors of this volume appreciate the efforts of the conference organizers and
sponsors, which included:

e University of Mataram (UNRAM), Faculty of Economics, Indonesia
e Universiti Teknologi Mara, Shah Alam (UiTM), Faculty of Hotel and Tourism
Management, Malaysia
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e Northern Arizona University (NAU), Department of Geography, Planning and
Recreation, USA
James Cook University (JCU), School of Business, Australia and Singapore
International Geographical Union (IGU), Commission on the Geography of
Tourism, Leisure and Global Change
Tourism Geographies journal, Routledge, UK
Sabaragamuwa University, Department of Tourism Management, Sri Lanka

The selected chapters provide a platform for tourism scholars, hospitality and
tourism industry practitioners, public and private land managers, community
development workers, and others interested in tourism and development issues to
share, exchange and debate ideas and knowledge related to our understanding and
management of tourism and conservation. In addition, the papers have a special
focus on tropical environments in South and Southeast Asia. The tropics comprise
some of the richest and most complex ecosystems on the planet. The diversity and
density of resources that exist in tropical environments means they are increasingly
impacted by global economic and social forces, including economic development
pressures that are often tourism and recreation related. In addition, they are being
impacts rapid population growth that is driven by economic migrants, natural
resource extraction, and the relentless onslaught of industrial fishing, global climate
change, and rising sea levels. These pressures create enormous challenges for
tropical communities due to the global scope of the problems, an inadequate
understanding of the issues, and a paucity of effective management tools.

The authors and researchers who contributed to this book have a passion for
understanding tourism in the context of these global issues. They, and the editors of
this volume, appreciate the opportunity to contribute to this global discussion to
help create a better future for our communities and for our world.

Flagstaff, AZ, USA Alan A. Lew, Ph.D., AICP
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Chapter 1

Introduction: Balancing Sustainability
and Development in Tropical Tourist
Destinations

Akhmad Saufi

Abstract The issues of conservation, restoration and sustainability in tropical
environments are critical for the health of the world. As tourism industry continues
to grow, it plays important role in the development of tropical countries, and
benefits from the conservation and sustainability of the cultural and environmental
resources. The issues of managing the balance between the development of tourism
in tropical environments and the sustainability of traditional and sensitive places
have inspired the conduct of an international tourism conference on 29-31 July
2015 in Lombok, Indonesia. A number of authors looked at various constituents of
tourism sector and analyzed each of those from a sustainability standpoint. The
tourism development and its sustainability were addressed in three main parts:
(1) ecotourism, local culture, and marketing issues, (2) local community partici-
pation and tourist behavior issues; and, (3) sustainability and economic develop-
ment in tourism.

Keywords Tourism development - Sustainability - Tropical countries
Conservation + Community participation

Tropical environments comprise some of the richest and most complex ecosystems
on the planet. The diversity and density of resources that exist in tropical envi-
ronments means they are increasingly impacted by global economic and social
forces, including economic development pressures that are often tourism and
recreation related. They are also being impacted by rapid population growth that is
driven by economic migrants, major resource extraction in the form of oil and gas
drilling and relentless industrial fishing, and global climate change and steadily
rising sea levels. These pressures create enormous challenges for tropical com-
munities due to the global scope of the problems, an inadequate understanding of
the issues, and a paucity of effective management tools.
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Given this context, the issues of conservation, restoration and sustainability in
tropical environments are an enormously pressing concern for the health of the
world. Tourism has an important role to play in addressing these issues because it is
both an agent of development and a cause of change, while at the same time it
benefits from the conservation and sustainability of the tropical world’s cultural and
environmental resources. How can we keep the balance between the development
of tourism in tropical environments and the sustainability of those traditional and
sensitive places?

This was the broad question that drove the undertaking of an international
tourism conference that was held 29-31 July 2015 on the island of Lombok,
Indonesia. This is also the question that the authors who have contributed to this
book are trying to answer. The book takes tourism sustainability beyond the realms
of external factors that matter to a single industry. The authors look at various
constituents of the tourism sector and analyze each of those from a sustainability
standpoint. The book includes articles and case studies that are global in nature,
though with an emphasis on Asia, and that show how sustainable applications can
be used and how concerns can be addressed.

The book consists of 36 chapters which are grouped into three parts. The first 12
chapters in part one discuss issues of ecotourism, local culture, and the marketing of
natural and cultural products of tourism. There are linkages between ecotourism and
biopiracy, and the need to protect indigenous and local communities from the
practices of biopiracy (Chap. 2). Related to this, eco-friendly attitude are increas-
ingly influencing tourist preferences to stay in green hotels during their holidays
(Chap. 3). The conservation of culture through tourism in the context of Malaysia
and several tourist destinations in Indonesia is discussed in Chaps. 4-7.
Furthermore, various marketing issues related to halal tourism, tourist buying
behaviour, and packaging are discussed in Chaps. 8—10. Movie touring and culinary
tourism are issues discussed in Chaps. 11-13.

Part two includes 11 chapters that cover various issues on local community
participation in tourism developmentand tourist behavior. Leisure activities and
leisure skills of residents are discussed in the context of Hangzhou, China (Chap. 14
).Demographic issues (Chaps. 15 and 16), the roles of community social capital in
the development of ecotourism (Chap. 17), and the contribution of tourism to local
wellbeing (Chaps. 18 and 20) provide insight into tourism and community devel-
opment. Other chapters discuss the community participation in tourism planning
(Chap. 21), dark tourism and its impacts on local economies and a community’s
memory (Chap. 22), cluster-based development models (Chap. 23), and Islamic
tourism (Chap. 24).

Part three comprises 12 chapter that present a number of topics related to the
sustainability and economic development in tourism. The chapters focus on issues
related to economic impacts, such as tourism products and supply chains in the
tourism industry (Chaps. 26 and 27), the competitiveness of tourism destinations
(Chaps. 34 and 35), industry contributions to tourism sustainability (Chap. 28), the
distribution of tourists in a destination (Chaps. 32 and 33), and marketing issues in
tourism (Chaps. 25, 29, 30, 31 and 36).
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Although much of evidence presented in this book is from tourism destinations
in Asia, particularly China, Indonesia, Malaysia, Singapore, and Sri Lanka, many of
lessons learned in these case studies apply to other tourism destinations in the
world. The adoption of technology in tourism is overshadowing differences in
management style and marketing strategies in developed and developing world
tourism destinations. The ever increasing demand for travel across the globe is
making the industry more sophisticated and is intensifying competition among the
many places seeking tourist expenditures. Therefore, it is more important now than
ever to understand the dynamic development of the tourism industry, which can
only be accomplished through comprehensive studies by many different researchers
in many different countries, as provided in this book.



Part 1
Balancing Sustainability in Environmental
and Cultural Tourism

Norain Othman
University of Technology MARA, Shah Alam, Malaysia

Concerns about the impact of economic activity on the environment have been an
issue of importance since at least the dawn of the Industrial Revolution in Europe
over 200 years ago. The wave of environmental concerns in the late twentieth
century led to new environmental legislation, consumers demanding greener
products, and competitors seizing competitive advantage by improving their
environmental performance. Today, most companies are forced to face the
challenge of going green. Environmental crises, such as the climate change, the
discovery of the hole in the ozone layer, the rise of ocean temperatures causing
massive coral reef destruction, and the sudden disruptions of melting glaciers, are
some of the global concerns our contemporary world. Many of the answers to these
problems have been grounded in the principles of sustainability, although that also
worries many interested parties, including governments and big businesses.

The quest for sustainability has been difficult and achieving it may be too little
and too late. Some suggest that we need to move beyond sustaining environments
and supporting human development, and instead we should focus on restoring the
environment for the future generations. How does one balance sustainability within
an environment and culture in this context? Who is responsible for protecting or
restoring the environment, heritage and culture within the local community at a
tourist destination? All the stakeholders in tourism (including governments, tour
and transport operators, community service providers, NGOs, tourists, local
residents, and tourism associations) are responsible for achieving the goals of
sustaining natural habitats, heritage sites, scenic landscapes and local cultures.

Balancing sustainability in tourism means to maintain a low impact on the
natural environment and local culture, while helping to generate income and
employments for the local community through the development and promotion of
the tourism industry. A holistic and sustainability approach to this would involve
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strategies for a ‘green economy’ that are built on the three principles of low carbon,
resource efficiency, and social inclusion. Sustainability indicators must involve
notions of humanity, equity and social inclusion. Sustainable development is
understood here to imply sustainable human development because development is
ultimately about people and human societies are ultimately dependent upon their
natural environment.

Hanifah and Webb (Chap. 2) discuss various legal issues and regulations about
ecotourism and biopiracy in connection with the sustainability of tourism desti-
nation. International ecotourism guidelines started in the early 1990s with the
establishment of The International Ecotourism Society (TIES), and were followed
in 1992 by the United Nations Rio Earth Summit’s environmental initiatives.
Various guidelines and legal framework on ecotourism were introduced by The
Convention on Biological Diversity (CBD) 1992, the Berlin Declaration on
Sustainable Tourism 1997, and international bodies such as United Nations
Environment Programme (UNEP) and the World Travel Tourism Council (WTTC).
The chapter further examines the Malaysian Ecotourism Policy and the imple-
mentation of guidelines and strategies for sustainable tourism development in
Malaysia.

Kristanti and Jokom (Chap. 3) cover the eco-friendly attitude and intention of
guests to visit green hotels. The increasing consumer awareness of environmental
problems has created a more positive attitude towards green activities and more
involvement in daily eco-friendly behavior. Cultural heritage includes tangible
elements, such as buildings, rural landscapes and villages, cities, art collections
artifacts in museums, historic gardens, handicrafts and antiques. But it also includes
intangible culture, such as music, dance, beliefs, ceremonies, rituals and folklore.
Halamy and Kibat (Chap. 4) discuss on the importance of oral history in preserving
intangible cultural heritage for future generation.

Kausar and Gunawan (Chap. 5) examine efforts to revitalize tourism planning
efforts in the National Tourism Strategic Area of Toraja, which is a strategic tourism
development and management area in Indonesia. The revitalization process is
shown to include the diversification of tourist attractions beyond traditional ele-
ments and settlement, setting quality standards and improving information and
communication technology (ICT) capacities among tourism service providers, and
enhancing interpretations and the visitor management systems at Toraja’s heritage
sites. Anggraini (Chap. 6), Hillman et al. (Chap. 7), Anuar et al. (Chap. 9) and
Johari et al. (Chap. 10) each discuss the restoration of place identity among resi-
dents and indigenous peoples, thus promote the culture and tradition of the local
communities within tourism destinations. This often takes advantage of the interests
of international tourists in purchasing souvenirs as gifts, evidence of having been
there, and as memories of visiting a destination. Local community uses this
opportunity to produces local handicraft and traditional crafts through cottage
industries targeted to the international tourists.

As one of the more dynamic regions of global tourism growth, many new and
emerging tourism research areas are developing in Asia. Lombok, Indonesia,
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for example, is known as the ‘island of a thousand mosques’ and Sulhaini et al.
(Chap. 8) suggest that it can be marketed as a significant Islamic and halal-friendly
tourism destination. Islamic tourism marketing is a new concept that needs further
understanding as to how the process can develop under guidelines aligned with the
Holy Quran and Hadith. In a different vein, Ismail et al. (Chap. 11) demonstrate
how screen and film tourism plays a significant role in attracting and motivate
tourist to visit movie locations that they are familiar with. Abidin et al. (Chap. 12)
show how culinary tourism is being made increasingly popular through its pro-
motion by celebrity chefs who market signature restaurants, cuisines, locations,
menus and ambiance. Celebrity chefs enhance the tourist experience, with food as
the focus of the attraction. On the other hand, Ranteallo and Andilolo (Chap. 13)
show how every day tourists can also promote food tourism through social media
through use of the hashtags:#foodgasm and #foodporn. By tracing the use of these
terms, the impact of culinary tourism can be seen to increase food innovation and
the culinary arts, along with cultural identities, which in the long run is another
example of how tourism can contribute to balancing development and cultural
sustainability in a destination.
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Chapter 2

Ecotourism and Biopiracy: A Legal
Perspective on the Sustainability

of Tourism Destination in Malaysia

Norha Abu Hanifah and Abu Bakar Webb

Abstract Malaysia has the potential to become one of the top destinations for
ecotourism, because it is one of the world’s 12 mega diversity hotspots. Ecotourism
is a growing niche market within the larger travel industry, with the potential of
being an important sustainable development tools. However, without proper reg-
ulatory control, ecotourism may facilitate biopiracy. The issue of ecotourism and
biopiracy has been the subject of major debates. Biopiracy, if not properly reme-
died, is detrimental to the interest of Malaysia over its genetic resources and tra-
ditional knowledge. The main purpose of this study is to examine the various legal
issues pertaining to ecotourism and biopiracy in connection with sustainability of
tourism destination in Malaysia, looking in particular at the roles played by the
international and national laws.

Keywords Ecotourism - Biopiracy - Genetic resources - Traditional knowledge

Introduction

The United Nation World Tourism Organisation (UNWTO) defines sustainable
tourism as “Tourism which leads to management of all resources in such a way that
economic, social and aesthetic needs can be fulfilled while maintaining cultural
integrity, essential ecological processes, biological diversity and life support sys-
tems” (UNWTO 2002). Ecotourism is a subcategory of sustainable tourism.
However, there is no single definition of ecotourism. According to The
International Ecotourism Society (TIES), ecotourism covers all travels to natural
areas that conserve the environment, contributing at the same time to the welfare of
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the local people. Ceballos-Lascurain (1996) describes ecotourism as “traveling to
relatively undisturbed or uncontaminated natural areas with the specific objectives
of studying, admiring and enjoying the scenery and its wild plants and animals, as
well as any existing cultural manifestations (both past and present) found in these
areas”.

Third World Network (TWN) points out that in any event, governments and
other concerned parties should be alerted and seriously ponder the question whether
it is wise to indiscriminately promote tourism forms that facilitate the stealing and
smuggling of local biological resources and traditional knowledge (TK), before
necessary legal frameworks and administrative mechanisms are in place to effec-
tively combat abuses and exploitation (TWN 2002). Since Malaysia is positioning
itself as a globally competitive ecotourism destination, this inevitably calls for an
urgent review of its policies and environmental legislation pertaining to sustainable
ecotourism and biopiracy.

Ecotourism in Malaysia

An Overview

Malaysia is identified as one of the world’s 12 mega biological diversity areas.
Covering almost 60 % of land mass, Malaysia’s tropical rainforests are millions of
years old and they are home to an incredibly diverse array of flora and fauna. This
tropical forest is a wealth of genetic resources, with an estimated of 15,000 species
of flowering plants, 286 species of mammals, 150,000 species of invertebrates and
4000 species of fishes (Tourism Malaysia (TDC) 2008).

Malaysia offers tourists a range of activities in which they may engage to
experience and fully appreciate the ecotourism experience such as caving, hiking,
jungle trekking, white water rafting, rock climbing, bird watching, diving and river
cruising. The Malaysian National Tourism Policy (NTP) was formulated in 1992 by
the then Ministry of Culture, Arts and Tourism (MOCAT) to develop the tourism
industry. The NTP incorporated necessary guidelines for tourism destination
development and ecotourism, has been identified as one of the sustainable tourism
form in this plan.

Since ecotourism supports local economies, the National Ecotourism Plan was
prepared in 1996 by the Worldwide Fund for Nature Malaysia (WWF Malaysia) for
MOCAT. It contains strategies and guidelines for the development and manage-
ment of ecotourism in Malaysia. In 2004, the MOCAT was split to facilitate the
establishment of a separate ministry responsible solely for matters related to tour-
ism, i.e. the Ministry of Tourism (Hamzah 2004).

Malaysia has a significant stake for harnessing the potential of biotechnology
and bioprospecting for achieving sustainable economic development. However,
countries with valuable assets of genetic resources and TK are at risk because there
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are concerns that the substances from the genetic resources and TK are being used
and patented by third parties, with few or none of the benefits being shared with the
original TK-holders and without their prior informed consent (Twarog and Kapoor
2004).

Regulating Ecotourism

The International Regime

The ecotourism international regime gained momentum in the early 1990s due to
the establishment of TIES in 1990. This was followed by the 1992 United Nations
Rio Earth Summit (Rio Declaration on Environment and Development) where 178
countries signed a number of environmental initiatives including Agenda 21 which
is a comprehensive plan of action to be taken globally, nationally and locally. The
Convention on Biological Diversity (CBD) 1992 offers decision-makers guidance
on ecotourism where its three main objectives are the conservation of biological
diversity, the sustainable use of its components of biological diversity and the fair
and equitable sharing of the benefits arising out of utilisation of genetic resources.

In 1997 the Berlin Declaration on Sustainable Tourism gave an important
baseline for ecotourism and point No. 16 of this declaration stated that:

Tourism should be restricted, and where necessary prevented, in ecologically and culturally
sensitive areas.

In response to concerns that many species were becoming endangered because
of international trade, hence, the Convention on International Trade in Endangered
Species of Wild Fauna and Flora (CITES) was entered into force in 1975. This
convention is particularly important to ecotourism because it has made the industry
much more sustainable.

Principle 4 of the UN Rio Declaration on Environment and Development
mentioned that “in order to achieve sustainable development, environmental pro-
tection shall constitute an integral part of the development process and cannot be
considered in isolation from it”. The Rio Declaration indicates that the sustainable
development of the environment shall be integrated with other development pro-
cesses. Most importantly, based on the concept of sustainable development, eco-
tourism should not only protect genetic resources but it should also accommodate
and meets the human rights aspect to promote and to protect all resources of human
being such as economic, social and cultural integrity.

However, according to Simon (1999), the current legal framework is a patch-
work of agreements and treaties that concern trade more than tourism and are often
in conflicts. She argues that although international bodies such as United Nations
Environment Programme (UNEP) and the World Travel and Tourism Council
(WTTC) are moving towards a unified set of guidelines, their implementation will
remain problematic due to a lack of systematic measurement and enforcement.
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The UN had declared 2002 as the International Year of Ecotourism (IYE).
However, critics argue that the UN proclamation of 2002 as the IYE has created a
major debate because as already noted, the growing awareness that the ecotourism
industry is not as benign as initially believed (TWN 2002). It has been argued that
in many studies conducted around the world, ecotourism falls short of the ideals
inherent in the principles it promotes conservation of nature and cultures, benefits to
local people and local participation.

The Malaysian Ecotourism Policy and Legal Regime

The tourism planning organisation in Malaysia is complex and influenced by the
three-tier form of government, i.e. Federal government, State government and Local
Authorities (Hamzah 2004). Malaysia is one of the implementer countries of
Agenda 21. Chapter 28 of the Agenda 21 clearly binds the local authority to take
lead in the implementation of the guidelines and strategies for stakeholders’ par-
ticipation in sustainable tourism development.

Since tourism is a Federal affair hence the overall policy planning is carried out
by the Ministry of Tourism. It is important to note that the Secretary General of the
Ministry of Tourism is given the responsibility for licensing and enforcement of all
matters relating to tourism under the Tourism Industry Act 1992. Section 34 of the
Act allows the Minister to make such regulations as he/she may consider expedient
for the purpose of the Act. Under this section the following regulations have been
made:

e Tourism Industry (Compounding of Offences) Regulations 1992;

e Tourism Industry (Tour Operating Business and Travel Agency Business)
Regulations 1991;

e Tourism Industry (Licensing and Control of Tourist Guides) Regulations 1991;
and

e Tourism Industry (Licensing of Tourism Training Institution) Regulations 1994.

In East Malaysia, the Sabah Tourism Promotion Corporation is established under
the Sabah Tourism Promotion Corporation Enactment 1981. Unfortunately, this
legislation has no specific reference to the role of ecotourism or nature-based
tourism. In Sarawak, the Sarawak Tourism Board Ordinance was enacted in 1994.
In 1995 the Sarawak Tourism Board was established whose functions and
responsibilities are similar to those of the Malaysia Tourism Promotion Board and
Sabah Tourism Promotion Corporation.

Malaysian government has taken various actions to protect the natural envi-
ronment and its indigenous people. The Aboriginal Peoples Act 1954 is one of the
earliest legislation that has a definite impact on ecotourism. It basically takes the
international concept of sustainable development with human rights and nation-
alises it. Under the National Land Code 1965 it is possible for State governments to
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reserve land for many different purposes, and this power has been exercised for
matters relevant to ecotourism.

A prominent law passed in 1974 to prevent and control pollution and land
degradation is the Environmental Quality Act. This law indirectly supports the
government’s policy on sustainable tourism and legality of ecotourism by way of
setting down policies through which the environment can be developed and pro-
tected. In Peninsular Malaysia, the National Parks Act 1980 strengthens sustainable
ecotourism by providing for the establishment and control of National Parks to
preserve and protect wild life, plant life and objects of geological, archaeological,
historical and ethnological and other scientific and scenic interest.

The Fisheries Act 1985 provides for the conservation, management and devel-
opment of maritime and estuarine fishing and fisheries, marine turtles and riverine
fishing. This Act is particularly important to ecotourism as activities such as scuba
diving, underwater photography and snorkelling are often carried out in marine
parks. In addition, the Fisheries (Prohibited Areas) Regulations 1994 declares five
areas to be fisheries prohibited areas where no collection of shells, mollusks and
corals is allowed, and where a license must be obtained in order to enter the area to
kill or capture any fish.

Under its obligation as a signatory to the CBD, Malaysia launched its National
Policy on Biological Diversity on 16 April 1998 with the aim to conserve
Malaysia’s biological diversity and to ensure that its components are utilised in a
sustainable manner for the continued progress and socio-economic development of
the nation. In 2010, the Wildlife Conservation Act was enacted to replace the
38-year-old Protection of Wild Life Act 1972. This latest Wildlife Act provides
significantly higher penalties and mandatory jail terms for wildlife crime. The Act
widens the list of agencies empowered to enforce wildlife laws by including Police
and Customs officers and it protects more species of wildlife. Unfortunately, this
Act is only applicable for the protection and conservation of wildlife in Peninsular
Malaysia and the Federal Territory of Labuan. Also in 2010, the International Trade
in Endangered Species Act 2008 came into force which has a positive impact on
sustainable ecotourism in Malaysia.

Ecotourism or Biopiracy?

There is evidence that a growing number of the Northern-based pharmaceutical
corporations, biotechnology companies and their intermediaries are stalking the
forests, fields and waters of the developing world often posing as tourists for the
purpose of developing patented rare genetic traits of biological riches and indige-
nous knowledge (ETC Group 1995).

However, proponents for biotechnology argue that the contention that biopiracy
is a problem that is rather unsound. Previous research by the Australian APEC
Study Centre revealed no instances of the forcible, illegal removal of genetic
resources in any jurisdiction. In addition, it did not reveal substantial cases of
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biopiracy nor “any instance of highly profitable returns from a product developed
via the acquisition of genetic resources from developing countries” (Asia-Pacific
Economic Cooperation (APEC), 2009). It has been argued that most allegations of
biopiracy are so thoroughly riddled with inconsistencies and outright lies that the
entire genre, pending further clarification, must be consigned to the realm of “rural”
legend (Chen 2006).

Nevertheless, at the 1998 World Travel Mart in London, the World Customs
Organization (WCO) warned that this unprecedented illegal global trade in flora and
fauna has resulted in vast damages and economic losses (TWN 1999). The WCO in
cooperation with the CITES recognised the linkages between tourism and the esca-
lating theftand smuggling in flora and fauna and produced abrochure to raise awareness
on this matter (TWN 2002). WCO officials pointed out that customs authorities as well
as the travel and tourism industry need to be fully educated on how much damage the
illicit biotrade can do to societies, cultures and the environment. According to TWN,
despite all warnings, it has been argued that tourism policy-makers, the industry and
large conservation organisations tend to ignore this burning issue, probably out of fear
that the exposure of these illegal activities in connection with (eco) tourism can create
image problems and hurt the funding of projects.

Some famous examples of biopiracy cases which operate through application of
patents to genetic resources and TK are as follows:

1. Rosy Periwinkle, a plant native to Madagascar but widely introduced to other
tropical countries has long been cultivated for herbal and traditional medicine to
treat diabetes, malaria and Hodgkin’s disease. Western pharmaceutical compa-
nies have begun extracting substances from the plant to treat leukaemia.
Accusations of biopiracy have arisen because patents have been placed on these
substances, with no compensation paid to indigenous communities.

2. The Neem tree is a major component of traditional Hindu medicine (Ayurveda),
and is often prescribed for skin-related conditions. In 1995, US patent office
granted patent on an antifungal agent from the seeds of the Neem Tree. The
patent was eventually overturned in 2005 after the Indian government responded
to a widespread outcry and initiated legal action.

It has been argued that between 25 % and 50 % of current prescription pharma-
ceuticals come from plants, either directly or through modifications by biochemical
methods, and the value of drugs to the U.S. pharmaceutical industry coming from
plant species is estimated at over 30 billion USD per year (Zakrzewski 2002).

Regulating Biopiracy
The International Regime

The three conventions that are most relevant when speaking of biopiracy are the
CBD, Nagoya Protocol and Trade-Related Aspects of Intellectual Property Rights
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(TRIPS). The preamble of the CBD states that traditional knowledge, innovations
and practices are of importance to the conservation of biological diversity and that
indigenous and local communities have a close and traditional dependence on
biological resources. The two most important articles in the CBD that are relevant
in controlling biopiracy are Article 3 and Article 8(j). Article 3 recognises the
sovereign rights states have in accordance with the Charter of the United Nations
and the principle of international law, “the sovereign right to exploit their own
resources pursuant to their own environmental policies, and the responsibility to
ensure that activities within their jurisdiction or control do not cause damage to the
environment of other States or of area beyond the limits of national jurisdiction”.
Article 8(j) of the CBD states that signatory states should respect, preserve and
maintain knowledge, innovations and practices of indigenous and local
communities.

The adoption of Nagoya Protocol on Access and Benefit Sharing (ABS) in
October 2010 reaffirms that genetic resources are subject to national sovereignty
and offers the opportunity to recognise the rights of indigenous and local com-
munities over their genetic resources and associated TK.

As regards the TRIPS Agreement 1994, its main aim is to give intellectual
property rights (IPRs) to inventors through patents. Article 27.1 provides that
“patents shall be available for any inventions, whether products or processes, in all
fields of technology, provided that they are new, involve an inventive step and are
capable of industrial application”. Article 27.2 allows Members to exclude from
patentability inventions in order to “protect human, animal or plant life or health or
to avoid serious prejudices to the environment”. However, developing countries are
apprehensive that the TRIPS is merely an exploitative mechanism employed to
patent indigenous biological material (Abott 1996-1997).

Towards Biopiracy Law in Malaysia

Since it has been argued that there are linkages between ecotourism and biopiracy,
the big question is whether the Malaysian environmental laws are adequate in
protecting biological resources and TK from biopiracy? Indeed, Malaysia is
actively involved in negotiations related to the development of the international
regime on ABS. Malaysia aims to have a national law on ABS in place to
implement the provisions of Article 15 of the CBD (which deals with access to
genetic resources) and the related provisions in the Nagoya Protocol. This will
further strengthen Malaysia’s ability to deal with emerging issues in biodiversity,
alongside the Biosafety Act which was passed in 2007. However, the Biosafety Act
which seeks to protect biological diversity from the potential risks posed by living
modified organisms is silent on the subject of ABS and TK.

Although no national ABS law currently exists, however, under Section 4 of the
Forestry Act 1984, the State Forestry Director is empowered by the State Authority
to control the removal of plants or resources from the forest. In addition, under
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Section 34 of the Act, researchers have to apply for a license in order to carry out
research activities in a permanent forest reserve. The Sarawak state government is
the first country in the Federation of Malaysia to adopt access legislation of plant
genetic resources in the form of the Sarawak Biodiversity (Access, Collection and
Research) Regulations 1998, which is in line with the CBD. Interest and value in
having ABS in Sabah are somewhat evident in the provisions of the Sabah
Biodiversity Enactment 2000 (SBE 2000). Available resources to formulate and
implement its ABS system lie in the SBE 2000, its institutional elements (Sabah
Biodiversity Council/Sabah Biodiversity Centre) and Biodiversity Centre Fund.
Their proactive positions determined by the fact that some of Malaysia’s richest
biodiversity are found in these two states.

Shortcomings

The CBD is the key mechanism for promoting international cooperation on pro-
tecting nature. It is the first convention to establish the sovereign right of a state
over its natural resources and access to those resources (Bautista 2007). Yet the US
with its dynamic leadership in conserving global biodiversity has yet to ratify the
treaty. Snape (2010) argues that now more than ever, the engagement and leader-
ship of the US is necessary to protect biological diversity and the natural services
enjoyed by Americans and others throughout the world. Indeed, the CBD’s effec-
tiveness and the urgent cause of stemming the ongoing high rate of global biodi-
versity loss both suffer from the lack of official involvement and support from the
US (Snape 2010).

Some critics argue that there is a potential conflict between the CBD and the
TRIPS Agreement (McManis 1998; Tejera 1999). Indeed the TRIPS Agreement is
not only in conflict with the CBD but also with the Nagoya Protocol. The CBD and
Nagoya Protocol are concerning environment and peoples’ right and the TRIPS
Agreement are concerning commercial rights. According to the CBD and Nagoya
Protocol, countries have the right to regulate access to biological resources and TK,
and to determine benefit sharing arrangements. The TRIPS Agreement has no
provision for patent holder to share benefits with communities in countries of
origin. TRIPS enables persons or institutions to patent a country’s biological
resources outside the country of origin and arguably this facilitates the conditions
for misappropriation of ownership or rights over living organism. In TRIPS there is
no provision to obtain prior informed consent unlike the CBD and the Nagoya
Protocol to check against misappropriation or biopiracy. According to Shiva, the
TRIPS Agreement is a globalisation of U.S. style patent laws which encourage the
patenting of centuries old indigenous knowledge as “novel invention” (Raj 1999).

In Malaysia, the preventive environmental measures in the forms of laws and
regulations have occasionally been said to be sufficient in regulating sustainable
ecotourism. However, sustainability criteria in ecotourism activities, which are
instrumental for containing its potential adverse impacts, are not clearly defined at
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the national levels. According to some critics, because such criteria are not legally
established, it may be more difficulty to (i) guarantee the optimal conservation of
the natural environment, which is a precondition for the development of ecotourism
and to (ii) assess the liability of ecotourism operators in cases of environmental and
social damages (Garcia et al. 2004).

Malaysia is not a party to the Nagoya Protocol. Its ABS Bill is still in a draft
form and it has not yet become law. The above-mentioned Sabah Biodiversity
Enactment 2000 and the Sarawak Biodiversity (Access, Collection and Research)
Regulations 1998 standing alone may not be sufficient to effectively regulate bio-
logical diversity prospecting and exploitation of genetic resources and TK. This is
regrettable as there are significant benefits to the harmonisation of access legislation
among the other states in the federation. Without a proper national ABS legislation
that clearly spells out the right to decide who gains access to the country’s genetic
resources and TK, the monetary and non-monetary terms of benefit sharing, stake in
ownership over final product, inclusion of Certificate of Origin by User and cer-
tificate of having obtained PIC from local authorities, illicit bioprospecting or
biopiracy would not be easily countered (Sham 2010).

However, the greatest challenge in implementing environmental regulations as
regards to ecotourism and biopiracy in Malaysia is stemming from the complexities
of the Federal Constitution. Regulatory control on ecotourism and biopiracy may
not be effective with autonomous states like Sabah and Sarawak in East Malaysia
where, the relationship between the powers and responsibilities of the Federal and
State government in environmental matters is already a very loose and complex
one. Indeed, the Bakun Dam case places significant restriction on the federal
government to regulate environmental matters in the various Malaysian states in
future. In the same context, another challenging factor is to create legally protected
areas and ensure proper supervision of the existing ones to guarantee that the limits
and specific uses of such areas are respected.

Untrained, inefficient and insufficient personnel are obstacles for the adequate
supervision and management of natural areas where ecotourism can ideally operate.
Since ecotourism in Malaysia operates in remote and rural places, the areas not
properly supervised or under any form of legal protection, are likely to be nega-
tively impacted by activity such as biopiracy.

Conclusion

As already noted, according to some critics, there are serious grounds for concern
over the accelerating process of ecotourism and its implication on the environment
especially in relation to biopiracy. Indeed, there are some valid reasons why the
Malaysian Government should be interested in these recent developments and
trends and to come out with some strategic planning policy to face these challenges.
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Currently Malaysia does not have national law on ABS. Without a comprehensive
ABS regulation, biopiracy can be threatening to the conservation of genetic
resources and TK. In answering the above question of whether Malaysia has
adequate law to protect its biological resources and TK from biopiracy, the answer
is a NO. Hence, specific regulation dealing with the diverse economic aspects of
biopiracy must be clearly established, at regional and national levels before
indiscriminately promoting ecotourism.
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Chapter 3

The Influence of Eco-friendly Afttitudes
on Tourists’ Intention Toward Green
Hotels

Monika Kristanti and Regina Jokom

Abstract The increasing awareness in environmental issue drives companies to
implement green practice in the business. Therefore, some hotels name themselves
as green hotels in order to attract potential customers. This study examines tourists’
eco-friendly attitudes and the effect on their intention toward green hotels. The
eco-friendly attitudes were measured by tourists’ perception based on the attributes,
such as, severity of environmental problems, inconvenience of being environmental
friendly, importance of being environmental friendly, and level of responsibility of
business corporations. Therefore, tourists were asked about their intentions to visit,
to engage in word-of-mouth behaviors, and to pay more for a green hotel.
Questionnaires were distributed to the domestic and international tourists in Juanda
International Airport Surabaya using convenience sampling technique. The study
shows that tourists have positive responses in environmental issues; however, they
tend not to separate piles of garbage for recycling reason. The result reveals that
tourists’ eco-friendly attitudes significantly influence their intention to visit, to
engage in word-of-mouth behaviors, and to pay more for green hotels. Partially,
attitudes in being environmental friendly make the largest unique contribution in
intention to visit while perception of environmental problem contributes the most in
word-of-mouth intention. In addition, intention to pay more is highly affected by
tourists’ inconvenience of being environmental friendly.

Keywords Eco-friendly attitude - Intention to visit - Intention to pay more -
Intention to spread word-of-mouth - Green hotels
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Introduction

The increasing awareness in environmental issue drives companies to implement
green practice in the business. Most of the companies make this environmental
issue as a part of their social responsibility (Lee 2009).

Lodging industry is one of the main industries that creates environmental
problems. The industries consume lots of water, energy, and unrecyclable products
that in the end endanger the environment. Therefore, some hotels start to implement
innovative methods and name themselves as green hotels in order to attract
potential customer, especially customers who have eco-friendly intention toward
hotels that operate in a green way (Han et al, 2011). The green behavior of cus-
tomers could be affected by knowledge, awareness, and attitudes to the environment
(Aman et al. 2012).

In Indonesia, there are some hotels that have green hotel labels, such as
Borobudur Hotel Jakarta, St. Regis Resort Bali, Grand Melia Hotel Jakarta, Nusa
Dua Beach Hotel Bali, and others (Indonesia Official Tourism Website, 2013).
However, there are not too many researches in Indonesia that have been conducted
on the study of the correlations between hotel guests’ eco-friendly attitudes in
everyday lives and their eco-friendly intentions to stay, to talk about, and to pay
extra for a green hotel.

This study helps hotel management to grasp current and potential customers’
green purchasing behavior. This study tries to answer some research questions:

1. Does eco-friendly attitude influence tourists’ eco-friendly intention toward green
hotel?

2. Which eco-friendly attitude has the most influence to eco-friendly intention of
tourists?

Literature Review

Green Hotel

The hotel industry has the purpose of providing comfortable service or supplies,
such as hot and cold water, food and drinks, towels, lighting, air-conditioning, etc.
In providing these services, hotels obviously use lots of water, energy, unrecyclable
products, and natural resources that can bring negative impact for the environment.
As environmental awareness of individual increases, people are increasingly trying
to find eco-friendly hotels. Consequently, many hotels are starting to apply some
innovative ways to escalate green operations (Han et al 2011).

Wolfe and Shanklin (2001) define green as the action to preserve the environment.
Green hotel is an eco-friendly hotel operation that performs or follows various
environmentally friendly practices or programs such as saving water and energy,
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using eco-friendly purchasing policies, and reducing waste disposals to protect the
natural environment and reduce operational costs (Green Hotel Association 2008).
Green hotel follows environmentally friendly guidance and implements environ-
mental management actively, and green hotel is committed to protect the environ-
ment by having eco-labels. Implementing green practice in hotel not only does the
responsibility to the environment, but also enables to bring a huge impact to the
operational cost (Han et al 2011).

Companies who sell green products can attract more customers. 67 % of
American people are willing to pay around 5-10 % higher for green products (Han
et al 2011). Mensah (2004) states 90 % of hotel customers choose to stay the night
at green hotel. It is supported by Bulter (2008) that 16 % customers of Kimpton
Hotel and Restaurant like to stay there because of the implementation of green
practice; for example, the use of nontoxic cleaning agents and the availability of
dust bin in the room.

Eco-friendly Attitudes and Intention

The increasing awareness in environmental problems creates positive attitude
toward green activities and more involvement in daily eco-friendly behavior. This
attitude is called eco-friendly attitude that consists of four (4) dimensions: (1) per-
ceived severity of environmental problems, (2) inconvenience of being environ-
mental friendly, (3) importance of being environmental friendly, and (4) level of
responsibility of business corporations. In other words, individuals who have
eco-friendly attitudes generally notice the seriousness of ecological problems, argue
the statement that being environmentally friendly is inconvenient, realize the
importance of being ecologically friendly, and strongly believe that hospitality
operations should be responsible for the environment (Han et al. 2011).

Eco-friendly intention is the intention of customers to visit green hotel, to take
part in positive word-of-mouth and to pay extra for green hotel (Han et al. 2009). It
is supported by Manaktola and Jauhari (2007) who state that the customers having
awareness to environment choose to visit green hotel; 22 % customers always
search information about green hotel before they stay in a hotel, but positive attitude
to green practices does not direct the customers to pay more for green hotel. There
are only 15 % customers approving to pay more, and other customers state that
hotel should be responsible for the cost. Furthermore, 40 % customers are willing to
pay 4-6 % higher to stay at green hotel.

Research Methods

The type of the research is causal quantitative aiming to identify the influence of
eco-friendly attitude to eco-friendly intention of tourists toward green hotel.
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The population of the research is domestic and international tourists at the age of
17-60 years and they have the experience of staying in a hotel. The sampling
method is convenience sampling technique, and 240 questionnaires were dis-
tributed at Juanda International Airport Surabaya. Hair et al (1998) mention that the
number of sample used in multiple regression analysis varies from 20 to 1000
respondents depending on the number of independent variables. The questionnaire
used was 7-point Likert-type scale ranging from strongly disagree to strongly agree.
The methods used for the data analysis were descriptive statistics (mean), multiple
linear regression, and f-test.

The questionnaire consists of four parts. The first part is definition of green hotel
to help participants know what green hotel is. The second part is about demographic
information of participants, such as age, gender, knowledge about green hotel, and
previous experience with a green hotel. The third part is about eco-friendly attitudes
in their everyday life, and the fourth section consists of questions about eco-friendly
intentions to visit, to spread word-of-mouth, and to pay more for a green hotel.

Findings

240 questionnaires were distributed, and 207 questionnaires could be used for
further analysis. Thus, the response rate was 86.25 %. The majority of respondents
in this research were men (55.1 %), at the age of 17-35 years (58.9 %), coming
from Indonesia (50.7 %) and Asia, such as China, Hong Kong, Thailand, India, etc
(41.1 %), having undergraduate study (42.7 %), and working as students, entre-
preneurs and private sector employees (73.5 %). Most of the tourists doubted
whether they have knowledge about green hotel (37.7 %) and they did not know
whether they have ever stayed at green hotel (44.9 %).

Multiple linear regressions were employed to examine the influence of attitude
components on intentions to stay at a green hotel, to say positive word-of-mouth
and to pay extra. Standardized coefficients and 7-values were applied to determine
which component of attitudes has dominant impact to intention toward green hotel.

The Mean of Attitudes and Intentions

Based on Table 1, it can be seen that tourists have good environmentally friendly
attitudes. The tourists strongly disagree (mean = 2.12) that people do not have to
worry about conservation of electricity, water, and trees; and disagree (mean = 2.24)
that people do not have to worry about the earth’s present condition. The tourists
realize that severity of environmental problems is a serious matter. Moreover, the
tourists disagree (mean = 3.00) doing recycle and separating waste bring too much
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Table 1 Mean of eco-friendly attitude

Variable Measurement items Mean
Eco-friendly Severity of environments problems (SEP)
attitudes 1. The earth has enough electricity, water, and trees that we do not |2.12

have to worry about conservation

2. The earth is a closed system where everything eventually returns to | 2.24
normal, so I see no need to worry about its present state

Mean of SEP 2.18

Inconvenience of being environmentally friendly (INEF)

1. Recycling is too much trouble 2.83

2. Keeping separate piles of garbage for recycling is too much trouble |3.17
Mean of INEF 3.00
Importance of being environmentally friendly (IMEF)

1. Recycling will reduce pollution 4.78
2. Recycling is important to save natural resources 5.48
Mean of IMEF 5.13

Level of responsibility of business corporations (LRBC)

1. Hospitality operations (e.g., hotels and restaurants) are concerned | 5.48
about the environment

2. Packaged food or paper companies are concerned about the 5.55
environment
Mean of LRBC 5.52

difficulty. They agree (mean = 5.13) that recycle is really important to save natural
resources and reduce pollution. The tourists aware that environmental problems are
not only individual’s responsibility, but also the responsibility of hospitality oper-
ations (hotel and restaurant), and industries that support hospitality operations such
as packaged food and paper companies. These industries should concern about the
environment (mean = 5.52).

The intentions of tourists toward green hotel can be seen in Table 2. It shows
that tourists have the intention to visit green hotel (mean = 5.03). Tourists will stay,
always try to stay and have the willingness to stay the night at a green hotel while
traveling. Furthermore, tourists have the intention to talk about green hotel (mean =
5.08). Tourists will recommend and suggest friends and families to stay at green
hotel while traveling, and also tourists will say positive things about environmen-
tally friendly hotel. In addition, tourists have intention to pay additional charge for a
green hotel (mean = 4.86). Tourists will spend more money to stay the night at a
green hotel, and it is acceptable if they have to pay more and would like to have
additional charge for a green hotel. The highest intention of tourists toward green
hotel is intention to say positive things about, and the lowest is intention to pay
more for a green hotel.
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Table 2 Mean of Eco-Friendly Intention

Variable Measurement items Mean
Intention to visit (IV) 1. I will stay at a green hotel when traveling 4.90
2. I will make an effort to stay at a green hotel when | 4.94
traveling
3. I am willing to stay at a green hotel when traveling |5.24
Total mean 5.03
Intention to spread 1. I will encourage my friends and relatives to stay ata | 5.01
word-of-mouth ISWOM) green hotel when traveling
2. If someone is looking for a hotel, I will suggest to | 4.98
him/ her to stay at a green hotel
3. I will say positive things about an environmentally | 5.26
friendly hotel
Total mean 5.08
Intention to pay more (IPM) | 1. I will spend extra in order to stay at an 4.87
environmentally friendly hotel
2. It is acceptable to pay more for a hotel that engages in | 4.87
green practices
3. I am willing to pay more for a green hotel 4.85
Total mean 4.86
Table 3 Determination of eco-friendly intentions
Eco-friendly attitudes Intention to visit Intention to spread | Intention to pay
WOM more
Beta t-values | Beta t-values | Beta t-values
Severity of environmental | —0.107 —1.362 | —0.234%* |=3.046 |—0.151 —1.947
problems
Inconvenience of being 0.084 1.058 0.196* 2.546 0.313*%* | 4.025
environmentally friendly
Importance of being 0.209%* | 2.945 0.112 1.620 | —0.061 —0.875
environmentally friendly
Level of responsibility of 0.055 0.745 0.152%* 2.135 0.115 1.596
business corporations
Adjusted R2
Intention to visit 0.052
Intention to spread WOM 0.102
Intention to pay more 0.083

* significant at 0.05
** significant at 0.01

The Impact of Eco-friendly Attitudes

The findings of multiple regression analysis are presented in Table 3. It is shown
that components of eco-friendly attitudes in most cases are related with eco-friendly
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intentions toward green hotel. Severity of environmental problems (SEP) was
significantly correlates only with intention to spread word-of-mouth (BSEP — IV =
—0.107, t = —1.362; BSEP — ISWOM = —0.234, t = —3.046; BSEP — IPM =
—0.151, t = —1.947). Inconvenience of being environmentally friendly (INEF)
significantly strengthened tourists’ intentions to have positive word-of-mouth and
to pay extra charge for a green hotel (BINEF — IV = 0.084, ¢ = 1.058; BINEF —
ISWOM = 0.196, ¢t = 2.546; BINEF — IPM = 0.313, ¢ = 4.025). Importance of
being environmentally friendly (IMEF) was significantly correlates with intention
to visit a green hotel (BIMEF — IV =0.209, ¢ =2.945; BIMEF — ISWOM =0.112,
t = 1.620; BIMEF — IPM = —-0.061, t = —0.875), and level of responsibility of
business corporations (LRBC) was significantly related to intention to talk about
green hotel (BLRBC — IV = 0.055, ¢t = 0.745; BLRBC — ISWOM = 0.152, ¢ =
2.135; BLRBC — IPM = 0.115, 7 = 1.596).

Individuals see that severity of environmental problems is not likely to induce
tourists’ willingness to visit a green hotel or to pay more for a green hotel.
Inconvenience of being ecologically friendly is not likely to create tourists’ will-
ingness to visit a green hotel. The perceived importance of being environmentally
friendly does not cause the willingness to talk about green hotel or to pay extra
charge for a green hotel. Moreover, individual’s perceived level of responsibility of
business corporations is not likely to induce the willingness to visit a green hotel or
to pay more for a green hotel.

Furthermore, the results of the comparisons among the beta coefficients along
with z-values reveal that severity of environmental problem has a greater impact on
intentions to spread word-of-mouth, inconvenience of being environmentally
friendly has a greater impact on intention to pay more, and importance of being
environmentally friendly has a greater impact on interest to visit green hotel. The
four dimensions of eco-friendly attitudes clarifies approximately 5.2 % of the total
variance in the intention to visit, 10.2 % in the intention to spread word-of-mouth,
and 8.3 % in the intention to pay more.

Discussion

The findings, in general, show that hotel customers’ eco-friendly attitudes positively
affect tourists’ intention to visit green hotel, to spread word-of-mouth, and to pay
more for a green hotel. However, partially, it is only some dimensions that sig-
nificantly affect the intention. The multiple regression analysis states that the
importance of being environmentally friendly best clarifies tourists’ interest to visit
green hotel. These results are in line with the previous findings by Han et al (2011).
The findings suggest that among the four (4) dimensions of attitudes, the perceived
importance of being environmentally friendly is the best way to encourage inten-
tions to visit a green hotel. Hence, green hotel management should educate guests
through environmental campaigns or informal education, such as brochures, sem-
inars or exhibitions. If the individuals have knowledge for environmentally



28 M. Kiristanti and R. Jokom

friendly, individuals can perform eco-friendly practices or being environmentally
friendly in everyday life.

In addition, inconvenience of being environmentally friendly has the greatest
impact on the intention to pay more for a green hotel. This result is supported by the
mean of inconvenience of environmentally friendly that tourists support the recy-
cling and separate piles of garbage. Even though tourists tend to be unwilling to
separate piles of garbage, they still realize that it is important. Moreover, severity of
environmental problems has the largest contribution on the intention to spread
word-of-mouth. Based on these two dimensions, it shows that tourists need action
that can be recognized to inspire them to have the intention toward green hotel, to
pay more and to spread favorable word-of-mouth. Tourists will appreciate if hotels
have done the recycling and separating garbage program, and reduced the use of
electricity, water and energy. It generates green hotels to apply their environmental
commitment in their facilities and makes the guests know the hotels’ concerns for
being environmentally friendly.

In addition, the four dimensions of eco-friendly attitudes could define approxi-
mately 5.2 % of the total variance in intention to stay the night, 10.2 % in intention
to have positive word-of-mouth, and 8.3 % in intention to pay additional charge.
These dimensions merely have small contribution to the intention. This result is
supported by Han et al (2011) who mention that tourists’ behavior or intentions are
strongly correlated with tourist’s previous experience or knowledge. In this study,
35.7 % of the participants did not have knowledge about green hotel, and 37.7 % of
the participants were not sure if they have knowledge of green hotel. In addition,
41.5 % of the respondents never stayed at a green hotel, and 44.9 % said that they
were not sure whether they had ever stayed at green hotel. Given this fact, it can be
considered that many tourists do not have knowledge about green hotels and do not
even know the presence of green hotels that in the end affect their intention toward
green hotels. Obviously, green hotel management has to be more active in notifying
current and potential customers of hotel’s eco-friendly facilities, programs and
practices by using eco-labels or green hotel labels. Another reason for small con-
tribution to the intention itself is the lack of environmental awareness. It is related to
the fact that majority of respondents for this study were Indonesian (50.7 %) and
Asian (41.1 %). They do understand the eco-friendly attitudes but they do not
implement it properly because of the personal inconvenience and additional cost,
for example, they still use unrecyclable products and have difficulties in separating
piles of garbage. Environmental awareness instills a positive attitude toward
eco-friendly activities, encourages people to engage more in eco-friendly behavior
in everyday lives, and in the end, encourages eco-friendly intention (Han et al.
2011). It is also explained by Manaktola and Jauhari (2007) that guests who are
conscious of hotel’s green programs show their preference to visit a green hotel.
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Conclusion

Based on the findings, tourists’ eco-friendly attitudes influence their intention to
visit, to engage in word-of-mouth behaviors, and to pay more for green hotels.
Partially, attitudes in being environmental friendly make the largest unique con-
tribution in intention to visit while perception of environmental problem contributes
the most in word-of-mouth intention. In addition, intention to pay more is highly
affected by tourist’s inconvenience of being environmental friendly. There were
some limitations which need to be addressed for the future research. The first
limitation is related to the sample composition, in which the majority respondents
were Indonesian and Asian. Hence, further research on western travelers should be
conducted to give broader view. Furthermore, this study only used quantitative
approach which does not reveal the reason behind the answer. Therefore, it is
suggested that future studies should focus on investigating the reasons for the
eco-friendly attitude and intention toward green hotels using qualitative approach
for better result and understanding.
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Chapter 4

Reconnecting the Past Through Oral
History: An Effort in Preserving
Malaysians’ Intangible Cultural Heritage

Suhaida Halamy and Silverina Anabelle Kibat

Abstract Malaysian are among the societies in the world who started late in
documenting their history. Most stories and cultural heritage were commonly
shared orally from one generation to another. Hence, the lack of original historical
resources has been a major problem in reconstructing Malaysian history. Without
oral history being recorded and written, and with the loss of the elders who were
willing to preserve and pass along this history, cultural memories began to wither,
along with many of the colorful cultures and heritage. Malaysia, known as a melting
pot of race and culture, has a society who had long discovered their culture and
heritage through oral history as a part of their rich historical heritage. In view of
that, there is a need of encouragement and effort on historical research and oral
history writing for the continued preservation and appreciation of oral history
among its people. This paper provides an overview on the importance of oral
history in preserving the valuable oral treasures among the society, and to further
enrich the local culture and heritage for the future generations. The findings of this
paper suggest that there is a need for requirement of improved level of awareness on
the value of oral history, and as well as a greater exposure through education for the
younger generations and tourists, in order to ensure that oral history is appropriately
understood and accepted at all levels.
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Introduction

The National Committee on Oral History National Archive of Malaysia (1991)
defines oral history as “the technique of eliciting the reminiscences of selected
individuals through recorded interview sessions.” The committee further elaborates
that the individuals selected are those considered the best able to provide such
information derived from their personal involvement and experience of historical
events, from their special relationship with a particular personality, or the bearing
that a specific period in history may have had on their lives. The recorded interview,
when transcribed, allows for the convenient use of oral history as both research as
well as teaching material. In this way, oral history can be made to contribute
significantly to the existing resources on local history.

In an effort to promote the writing of the history of Malaysia, it is not necessarily
devoted to writing about well-known figures and major events that happened in the
past. Surely these are important, but we should not forget that history includes the
story and events of ordinary people. Hence, patterned topics of local history and the
history of the country should be acknowledged appropriately and the opportunity to
express this heritage can be done through oral history. Oral history is considered as
living memories which have great importance in the history of mankind. It has also
become a key resource for reconstructing, reconnecting, recreating, and recording
the past and present knowledge of a society.

In short, oral history can be defined as an activity, a detached academic process
of inquiry into the memories of people who have experienced the recent past
directly. This inquiry and the responses it generates are recorded to supplement
written records that have been found wanting in some areas for historical or aes-
thetic analysis. It is a studied abstract and analytic practice of historians and other
social scientist, and it relies heavily either on manual, mechanical, or electronic
recording devices (Rais 2005).

Definition of Cultural Heritage

In Malaysia, National Heritage Act 2005 (under Sect. 67) [2] has categorized
heritage into two; cultural heritage and nature heritage. Cultural heritage is further
subdivided into two—*“unfixed heritage” and “fixed heritage.” Under “fixed her-
itage,” there are tangible and intangible heritage.

According to the Act, cultural heritage is divided into two aspects: tangible and
intangible heritage which differ in nature, although they belong to the same cate-
gory. “Tangible Heritage” refers to something that is permanently being seen and it
is touchable. It can be categorized as “Static” and “Movable.” The term “Static”
refers to anything that is permanently there such as historical sites of Lembah
Bujang, Langkawi, Melaka; monument or building, for example Tomb, Palace,



4 Reconnecting the Past Through Oral History ... 33
Fig. 4.1 Categories of

Malaysia National Heritage, National
i i Heritage
National Heritage Act 2005

(2008)

1
1
Cultural Heritage| Nature Heritage

Unfixed Heritage Fixed Heritage Flora/Fauna

Tanglblg Cultural Gl
Heritage
: . Intangible
WEEHEH Cultural Heritage|

Fortress or Minarets; and forest, cave, mountain, river, flora, and fauna are con-
sidered as nature. Meanwhile, “Movable” refers to cultural artifacts that can be
moved such as manuscript and textile.

The National Heritage Act 2005 (2008) defines intangible cultural heritage as
“...a phrase, language, pronunciation of the tongue, musical notes, audible lyrics,
songs, folk songs, oral traditions, music, dance as generated by the performing arts,
theatre, musical compositions and sound, martial arts that has existed or exists in
relation to the heritage of Malaysia or any part of Malaysia or the Malaysian
community in relation to heritage.” Intangible cultural heritage is important not
only for its cultural manifestation itself, but rather the wealth of knowledge and
skills that are transmitted through it from one generation to the next. The social and
economic value of this transmission of knowledge is relevant for the minorities and
the mainstream social groups within a state, and it is as important for the developing
states as it is for the developed ones (UNESCO) (Fig. 4.1).

Intangible Cultural Heritage as Tourism Product

Developing historical legacy does have its own advantages. This is because, in
comparison to the authenticity of culture, historical heritage is easier to preserve or
rebuild because they consist of buildings or monuments formed in the past.
Regardless if the buildings or monuments were built thousands or hundreds of years
ago, they have the potential to be redeveloped. Buildings can be restored and if they
are damaged, they can be reconstructed based on past records and photos. This is
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because the development of historical events has often been recorded either in the
form of historical records, or oral history. Therefore, in developing historical her-
itage, it requires a combination of historians, experts in architecture, archeologists,
and cultural figures.

Tourism activities in Malaysia have started since the eighteenth century with the
arrival of more foreign travelers, mainly the Europeans and Arabians, to Malaya.
Through their journey and experience of the past, they came up with oral docu-
mentation that has become widely recognized as an indispensable means of
recording and preserving information. In the Malaysian’s context, the correlation
between tourism and oral history is separated by a huge gap. Tourism is thriving,
while oral history is dying. Therefore, it is crucial to record reminiscences, expe-
riences, testimonies, and reflections from individuals when they are still alive.
Otherwise, the information would be lost to the future generation. As an old African
proverb says, “when an old person dies, a library burns to the ground.”

From the perspective of tourism, oral history of historical events and phenomena
is important to be strengthened. Such information can be raised as a powerful
element that could attract the attention of tourists. Additionally, the element of oral
history has its own motives, as well as a unique attraction and potential to become
the object of attention of tourists. This is because the motive of tourists can be
stimulated either by real or fictional events that are to be explored, appreciated or be
associated with a phenomenon, either through reading or storytelling. Despite
limited available research, the needs for tourism associated with well-known peo-
ple, places, and events can be identified based on the roles and effort taken by the
government, tourism industry, researchers, activists, local community, and students
(Richard and Wilson 2007). These needs appear to be based on these three reasons

(a) See and be where they have been. This is about a desire to have a physical and
concrete experience which links the tourists to past events and people. For
instance, a strong factor is the desire to tread in the footsteps of famous people,
or to stand where battles have taken place.

(b) Connecting with what they have read. Following from the above, tourists are
motivated by a desire to better understand and picture the past created for them
by famous writers, either real or imagined. For example, a landscape inspired
by a scene from a novel or a piece of music, which are portrayed as real
events. Thus, for some people, it is important to gain insights into what
motivates creative geniuses.

(c) Connecting with other like-minded people. Connecting with other people with
similar interests is a key reason why some will embark on a literary tour or
attend a commemorative event overseas. It provides an opportunity to discuss
and develop an often long held interest in a group environment.

Oral history in Sarawak is handed down from one generation to another. Most of
oral history in Sarawak has been documented and published such as the Sarawak
Museum Journal and Sarawak Gazette. These continued efforts are carried out by
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Dewan Bahasa dan Pustaka and Pustaka Sarawak Branch through the collection,
translation, and publication in English and Malay Language. These activities are
noted as increasingly important in the future as they have now become uncommon,
and those who have valuable experiences have gone without their stories being
documented.

Challenges

Malaysia, like any other countries, may experience the loss of its stories and
experiences of the past very quickly. This is expedited by the advancement of
technology whereby people rely mostly on telephone, fax, emails, and face-to-face
interactions to communicate. The traditions such as writing letters, diaries,
biographies, and memoirs have become less important and uncommon. As a result,
one of the major weaknesses identified in the effort to rewrite the history of
Malaysia is the lack of historical sources, for example the history of the states in
Malaysia. Only few states possess the natural resources associated with the his-
torical development of their states, but even then, it is only up to the nineteenth
century. For instance, the Sarawak Museum was the earliest institution in the
country to carry out oral history and started recording materials in 1957.

In other situations, the lack of awareness among many Malaysians has con-
tributed to the loss of cultural heritage. For instance, Sabah was once an equal if not
superior counterpart to Malaya as a former colony of the British. The obliteration of
Sabah townships has been recorded as the most devastating in the history of the
British Empire during WWIL. Sadly, the documentation on Sabah’s architectural
legacy is greatly lacking. Neither the archives nor libraries in both Sabah and
peninsular Malaysia had kept much information on Sabah’s traditional houses or
pre-war buildings (Richard 2014). Today, Sabah does not have many architectural
remnants left from this period of history that accurately portray its past glory as a
former colony of the British.

Therefore, in circumstances where documenting stories and past events is no
longer a common practice, it is the oral history that may help determine that not all
development is lost or forgotten as historical evidence. Oral history can play a big
role in maintaining and increasing resources available with regard to Malaysian
history in this century. Additionally, oral history can bring the history in and out of
the community and help the less privileged toward self-dignity and self-confidence.
It makes contact and creates understanding between social classes and different
generations. With mutual understanding between both individuals and historians, it
can give a sense of belonging to a place or time. Oral history offers challenges to the
acknowledged myths of history and as a means for an essential transformation of
the social meaning of history.
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Reevaluating the Value of Oral History

Some scholars in Malaysia have expressed concerns over the development of
historical stories in an increasingly less interested society due to the lack of efforts
to collect, document, and highlight past events or stories. There are several factors
contributing to this phenomenon. The first factor is the lack of exposure among the
public, which includes the authorities, practitioners, or educators at all levels.
Practitioners who are too old can no longer afford to continue the effort and
struggle. Meanwhile, most of the younger generations do not have much interest in
acquiring the skill in oral history from the elders. Thus, the skill on oral history
continues to disappear, and is not shared and passed on to the younger generations.
Resulting from this, much of the personal history of the late twentieth and
twenty-first centuries would be lost to future historians.

Another factor is the lack of energy and expertise of young people, mainly
academicians who are interested in finding, collecting, and documenting historical
development. Those who are interested in the field of oral history are not many.
This may be due to the negative perception that oral history does not have much
commercial value. In fact, oral history allows one to create valuable sources or
materials by talking to people in the community where questions can be answered
about the past, which may help in the process of documentation. Besides, hopes,
feelings, aspirations, disappointments, family histories, and personal experiences
can be learnt through oral history.

Apart from that, the lack of research done by scholars or students in higher
institutions on the use of oral history is another factor contributing to the concerns
over the development of historical stories in Malaysia. For students, available
documented materials or resources are commonly used in the process of learning as
opposed to using oral history as the primary source of knowledge. Therefore, oral
history is commonly treated as reading materials instead of the source of knowledge
to be researched further. If this continues to occur, the community or the public may
experience a great loss of their cultural heritage because oral history can contribute
greatly to the development of the local community, and tourists alike. History after
all is all about human experience. Through oral history, researchers and intervie-
wees can come together in conversation about a commonly shared interest as with
all human interactions and this has the potential to be tremendously rewarding for
both parties.

Recommendation

In general, the community displays the lack of awareness on the purpose of oral
history, except for those who have the interest to do study this field. The position of
oral history is much marginalized in the society. In educational settings, not many
students recognize and appreciate oral history. This could be due to the perception
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that oral history has no commercial value compared to other subjects, and that oral
history promises limited employment opportunities for the students. Such a
response should be observed and reviewed in order for oral history to be duly
acknowledged and developed among students and the society at large. Hence, oral
history should be disclosed as a subject in schools either in the secondary or
primary school to raise awareness on the importance of oral history among these
young generations.

In the context of tourism, respective ministries such as the Ministry of Tourism,
and the Ministry of Information, Communication and Culture may collaborate with
other agencies in displaying oral history collection at places of tourist attraction
such as the Cultural Village, museum, archives, and some other places. This would
encourage tourists to visit for the purpose of enriching their knowledge about the
country and its history.

Conclusion

Information collected and gathered through oral history should be treated as
guidance, not as the ultimate source because memories often fade and facts get
confused with other facts. Information obtained through oral history, however,
exists nowhere else and must be taken at face value. Actual historical stories never
fade as long as people continue to tell the stories. Hence, we need to mobilize
efforts to document the stories more meaningfully through oral history. This is
because oral history collection gives us an opportunity to review the sequence of
events that happened in the past for us to understand the legacy of the past in order
to move into the future. Besides, exposure to oral history is important because we
can evaluate the history for a better life at present and in the future. For example,
oral history collection on the reforms brought about by the influence of the West
colonial power, particularly Britain and the Netherlands, began to change the
mentality, philosophy, and the social community in Malaysia at the threshold of the
eighteenth century. In short, history is taken as a point of fact that cannot be denied;
forming and shaping movements of the human mind. Oral history has been an
important method to assist researchers in discovering and using the materials in
order to sustain the intangible cultural heritage in Malaysia. Oral history is a
valuable research tool with historical value and nature.

The discussion above is one small aspect in the field of tourism and oral history.
With a strong growth in tourism industry, oral tradition as a form of culture should
be in line with the development. Nevertheless, cultural factors remain important
because humans do naturally have an instinctive curiosity to witness the splendor of
the cultural heritage of a race for knowledge expansion. Since Malaysia does not
have Angkor Wat, Taj Mahal, and the Great Wall of China, proper attention should
be given to stories through oral history such as ethnic diversity and cultural her-
itage, food heritage, performing arts heritage, and others in Malaysia that could
become tourist attractions too.
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Oral history is a priceless cultural heritage. Although it is only a piece of
heritage, its role and its contribution toward constructing and shaping thought and
taste is immense. Its role is not only as a source of information but also as a vehicle
for education, sciences, culture, and history. Hence, it needs to be maintained,
improved, excavated, searched, and documented in variety forms of media. Oral
history can serve as a tourism product and can contribute to a country’s economy. It
should be seen as more than a mere subject that can provide knowledge to the
society, readers, tourists, and researchers.
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Chapter 5
Revitalizing Tourism in the Heritage
Land of Toraja: Planning as a Process

Devi Roza K. Kausar and Myra P. Gunawan

Abstract Toraja in South Sulawesi, Indonesia, is a tourist destination known for its
ethnicity as the main attraction. It is located in the northern part of South Sulawesi
Province, or about eight hours drive from the province capital, Makassar. The
traditional houses of Toraja with their distinctive shape, the ancestral house known
as Tongkonan, cliff-hanging, and stone-carved burial sites, and traditional cere-
monies such as the death ritual, RambuSolok, were considered interesting for the
taste of ethnic tourists. International tourist arrival to Toraja reached its peak in the
1997 but plunged to a low number from 1998 to 2003 when a series of unfortunate
situations ranging from economic crises, the fall of New Order regime, to safety
issues hit Indonesian tourism sector. International tourist arrival to Toraja continued
to fall from 2004 to 2009. In 2013, the number of tourist arrival finally picked up
and the revitalization of tourism in Toraja is underway. Through the Indonesian
Government Regulation Number 50, 2011 on the National Master Plan for Tourism
Development, the government has again designated Toraja as one of national
strategic tourism areas to be prioritized in its tourism development plan. This paper
will describe the tourism revitalization planning process that was undertaken from
July 2014 to December 2014 involving teams of academics from various back-
ground, consultants, and local stakeholders, using data collection technics such as
observations and site visits, market survey, and focus group discussions (FGD).
Some of the objectives identified from this process include diversification of visitor
attractions beyond traditional settlements—as expected by the emerging Asian

D.R.K. Kausar (D)
Faculty of Tourism, Universitas Pancasila, Jakarta, Indonesia
e-mail: devikausar@univpancasila.ac.id

M.P. Gunawan

Tourism Planning and Development Center, Institute of Technology Bandung,
West Java, Indonesia

e-mail: myrapg @yahoo.com

© Springer Science+Business Media Singapore 2017 39
A. Saufi et al. (eds.), Balancing Development and Sustainability
in Tourism Destinations, DOI 10.1007/978-981-10-1718-6_5



40 D.R.K. Kausar and M.P. Gunawan

tourists to Toraja; setting quality standards and improving ICT capacity among
tourism service providers; and enhancing interpretations and visitor management
systems within heritage sites.

Keywords Toraja - Heritage - Tourism planning - Revitalization

Introduction

Toraja in South Sulawesi, Indonesia, is a tourist destination known for its ethnicity
as the main attraction. It is located in the northern part of South Sulawesi Province,
or about eight hours drive from the province capital, Makassar. Administratively,
destination Toraja encompasses two regencies, namely, Tana Toraja and North
Toraja. The two regencies are led by two Regents.

Earlier tourism related researches on Toraja examined Toraja from an anthro-
pological perspectives (Adams 1984, 2003; McGregor 2000). Toraja is also renown
as a producer of specialty arabica coffee (Neilson and Shonk 2014). Tourism in
Toraja began in 1972, when it was included in the master plan for tourism
development in Indonesia (Adams 1984). Toraja, along with Nias and West
Sumatra, were three areas beside Bali and several districts in Java that were des-
ignated as tourism development area. The traditional houses of Toraja with their
distinctive shape, the ancestral house known as Tongkonan, cliff-hanging, and
stone-carved burial sites, and traditional ceremonies such as the death ritual, Rambu
Solok, were considered interesting for the taste of ethnic tourists (Adams 1984).
International tourists arrivals to Toraja reached its peak in the 1997 with 41,856
visits by foreign tourists, dominated by Europeans.

From 1998 to 2003, a series of unfortunate situations hit Indonesian tourism
sector. From monetary crisis in 1998 that led to the fall of Indonesia’s second
President, Soeharto, a fragile political situation in the beginning of reformation era
in 2000, to terrorist attack on the tourist island of Bali in 2002 and the bombing of
Marriott Hotel in Jakarta in 2003. In 2003, the number of foreign tourists visiting
Toraja reached only 15,385. As many international visitors to Toraja used Bali as
their point of entry to Indonesia, the “Bali Bombing” had impacted severely on the
number of incoming tourists to Bali and also to Toraja as a consequence.
International tourist arrival to Toraja continued to fall from 2004 to 2009, with an
average number of 5500 foreign tourists, but picked up to 43,149 foreign tourists
and 56,099 domestic tourists in 2013.

European countries such as France, Italy, Spain, Germany, and the Netherlands
have long been the main tourist generating countries for Toraja (PT LAPI ITB
2014). However, these last few years have seen an increasing number of tourists
coming from East Asian countries such as Japan, China, and South Korea to Toraja
(PT LAPI ITB, 2014). International tourists are either coming through Makassar
(an international hub for the eastern part of Indonesia) directly from overseas or
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entering through Bali and continuing to Makassar, before proceeding with ground
transportation to Toraja for about 8 h.

As for domestic tourists, the number has been increasing with the rising trend to
explore the vast country further beyond Bali among younger and highly educated
Indonesians, and the growing fashion for backpacking.

The increasing number of tourist arrival is in line with the government intention
toward the revitalization of tourism in Toraja. Through the Indonesian Government
Regulation Number 50 year 2011 on the National Master Plan for Tourism
Development, the government has again designated Toraja as one of 88 National
Strategic Tourism Areas (KSPN) to be prioritized in its tourism development plan.
The Indonesian Government through Government Regulation Number 50 year
2011, define KSPN as the area that has the primary function of tourism or have the
potential to support national tourism development.

In 2012, the Indonesian government facilitates the formation of destination
management organization (DMO) in Toraja with local working group, consisting of
industry stakeholders and community representatives, becoming the partner of
Government Office of Tourism and Culture in managing destination Toraja. The
establishment of DMO Toraja was also aimed at facilitating coordination between
stakeholders. In 2014, the planning process is underway for the revitalization of
Toraja as one of the national strategic tourism areas.

This paper will discuss the tourism revitalization planning process that was
undertaken from July 2014 to December 2014 involving teams of academics from
various background, consultants, and local stakeholders, using data collection
technics such as observations and site visits, market survey, and focus group dis-
cussions (FGD). Some of the objectives identified from this process include
diversification of visitor attractions beyond traditional settlements—as expected by
the emerging Asian tourists to Toraja; setting quality standards for tourism service
providers such as hotels, car rentals, and restaurants; improving information and
communication technology capacity among tourism service providers; and
enhancing interpretations and visitor management systems within traditional set-
tlements that were nominated as World Heritage Site. Besides formulating plans for
the realization of these objectives, the detailed tourism planning document also
include designs for new facilities to improve tourism services and boost Toraja’s
overall ambience as a destination.

Tourism Planning Process Within the National Strategic
Tourism Area of Toraja

The aim of modern planning, according to Williams cited in Mason (2003) is
to seek optimal solutions to problems, increase and maximize development benefit.
In the field of tourism, Gunn (1994) stated that tourism planning should aim at
least on the following goals, i.e., enhance visitor satisfactions, increase rewards to
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ownership and development, resource protection, and integration of tourism into the
social and economic life of communities and areas. In a nutshell, tourism planning
can help to shape and control physical patterns of development, conserve scarce
resources, provide framework for active promotion and marketing of destinations
and serve as a mechanism to integrate tourism with other sectors (Williams cited in
Mason 2003).

Gunn (1994), however, reminds that the challenge of tourism planning is the fact
that tourism is a fragmented industry, in which coordination among government
agencies, between public and private sectors, and among private enterprises is often
a challenging task (Jamal and Getz 1995). Thus, within this planning process, there
are four major areas in which the revitalization of tourism in Toraja is set to
progress, i.e., destination (and attractions), tourism industry, market, and institu-
tional development. This is in line with the main legal framework for tourism sector
in the national level, Law No. 10 of 2009 on Tourism, which includes aspects of
tourism destinations, tourism industry, tourism marketing and tourism institutions.
The tourism revitalization plan which is officially titled “Detailed Plan for National
Tourism Strategic Area of Toraja” is to provide direction for the development and
management of strategic tourism area to support the realization of tourism devel-
opment that is sustainable and contributes to improved quality of life.

Study Methods

Overall, the study that was conducted in relation to preparing the detailed plan for
tourism revitalization in Toraja involves four major phase: preparation phase, data
collection and field survey phase, analysis and synthesis, and finally, planning and
design. In the preparatory stage, secondary data as well as related literatures were
collected; several experts were dispatched to Toraja for preliminary studies, and
local working group (Toraja DMO) was consulted.

Data collection and field survey phase involved field observation, interviews, and
meetings with experts for consultation and confirmation; interviews with related
agencies, community leaders, tourism entrepreneurs, and stakeholders including
tourists, tour operators and guides; and focus groups discussions (FGD) with actors
of tourism industry (hotel owners, tour operators, and tourism industry association),
FGD with youth groups and FGD with local authorities such as Regents, head of
regency tourism office, and head of other related offices, e.g., public works and
regional planning office. FGDs were conducted to ensure greater community
involvement as suggested by Jamal and Getz (1995) and to achieve better coordi-
nation with other sectors (Gunn 1994).

The third phase is analysis and synthesis of all data and information collected.
The last phase is planning and design, which include preparation of vision and
mission of Toraja KSPN, defining plans for destination, tourism industry, market,
and institutional development, and preparing detailed plans and design for selected
areas.
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The Heritage Land of Toraja

Toraja’s traditional settlements that are centered on the “tongkonan” are the very
attraction of tourism in Toraja. They are also the cultural heritage of the Torajans
that is nominated as World Heritage Site (WHS) under the name of Toraja
Traditional Settlements. The first nomination dossier was actually submitted in
2005 by the Department of Culture and Tourism of the Republic of Indonesia to
UNESCO, consisting of 10 properties scattered throughout the region. The nomi-
nation was a series nomination in which 10 different settlements were nominated
under the same title. It is worth noting that at first the nomination intended by the
Indonesian Government only included the settlement of Ke’te Ke’su (also very
popular among tourists). However, a UNESCO meeting for nomination of
South-East Asian WHS that was conducted in Toraja in 2001 recommended that the
nomination should cover more settlements (Adams 2003).

The fact that these settlements are private properties presents a specific challenge
on how to manage these properties once they become World Heritage Site. On the
ground, these settlements are private properties owned by families, while the
institution that is responsible for coordinating area management and site preser-
vation is The Office of Archaeological Heritage Conservation in Makassar (the
province capital) and The Regency Office of Tourism and Culture (Department of
Culture and Tourism 2005). While waiting for UNESCQO’s decision, a lot of
changes happened in these settlements, many of them are not really in line with the
spirit of preservation that the WHS is all about. New houses and buildings with
modern design emerged in the settlements, sometimes too close to the tongkonan.
The bamboo roofs were replaced by zinc roofs and in settlements that were fre-
quently visited by tourists, souvenir shops and small eateries emerged almost
sporadically.

From the 2005 nomination dossier, UNESCO saw a potential problem in the
coordination and management of the sites. Coordination mechanism between
institutions and between these institutions with the local foundations representing
owners of the settlement was not very clear. The Government of Indonesia then was
requested to submit another dossier, which was submitted by the Ministry of
Education and Culture in 2013 that consisted of 13 sites which were scattered
within the North Toraja and Tana Toraja Regency. The North Toraja Regency is a
new regency that was formed in 2008 when the previous Tana Toraja Regency was
divided into two regencies.

Setting Priorities

As mentioned before in the earlier part of this paper, there are four major areas in
which the revitalization of tourism in Toraja is set to progress, i.e., destination (and
attractions), tourism industry, market, and institutional development. This paper
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will limit itself to describe some of the objectives that will be prioritized in the
tourism planning process.

Diversification of Tourists’ Attractions Beyond Traditional
Settlements

From FGD that was conducted with tourism industry, it was known that beside
European tourists that were considered as Toraja’s long time market, tourists from
East Asian countries, especially China had started to come to Toraja. In contrast to
European tourists, however, Asian tourists expect some diversification beyond
traditional settlements. Unlike their Western counterpart, Asian tourists are not
really keen on spending their holiday visiting burial site after burial site, no matter
how unique they are. According to several tour guides that attended the FGD, this is
because East Asian tourists have different perception about going to graves or burial
sites, in which they usually do it at a specific time of the year. While most European
tourists are interested in visiting as many settlements (most include cliff-hanging
graves, stone-carved burial sites, or burial caves), Asian tourists like to spend more
time for leisure sight-seeing and shopping.

In addition, these last few years have seen the emergence of tourists (mostly
Westerners) who come to Toraja for trekking. Toraja’s karsts and hills were
explored by Lonely Planet team a few years ago and Toraja geo-trekking route was
published in the Lonely Planet. From then on, quite a number of tourists come to
Toraja for trekking. In order to assist the local government in developing Toraja’s
geo tourism, the Detailed Plan for National Strategic Tourism Area of Toraja
recommends several trekking routes that can be developed.

Another potential product that still needs a lot of improvement is agrotourism,
especially one that is based on coffee. Pango-pango coffee plantation in Tana Toraja
Regency, for instance, need better visitor facilities. Moreover, Toraja coffee is
popular internationally among coffee lovers, but on the contrary, many tourists that
are interviewed in this study said that coffee houses were still very rare in Toraja.
Cooperation between coffee growers, coffee production companies, and hospitality
entrepreneur is needed to link coffee as an agricultural commodity with tourism.

Setting Quality Standards and Improving ICT Capacity
Among Tourism Services Providers

Observations, survey, and interviews to tourism service providers that were carried
out as part of this study concluded that local ownership is still strong in Toraja.
However, many cases showed that the quality of facilities and services needs to be
improved. In many hotels, maintaining the quality of their facilities is a problem
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due to low occupancy rate. As for restaurants, most international tourists that were
surveyed for this study stated that for an international destination, Toraja is still
lacking in choices of restaurants as well as food variety. On the other hand,
domestic tourists feel the need for more Halal food in Toraja. Unlike most areas in
Indonesia, Toraja is a region where Islam is not the religion of majority, therefore
affecting the availability of Halal food outlets. Although in reality Halal foods and
restaurants are not that difficult to find, many domestic tourists still perceive Toraja
as a destination lacking in conformity to Halal standard. The Government thus
should try to increase the number of Halal food outlets, provide affordable Halal
certification scheme, and increase the feasibility of Halal outlets in its tourism
promotion.

Another issue within the tourism industry that needs to be dealt with immedi-
ately is improving ICT capacity among tourism services providers. While most
tourism businesses in Toraja are small to medium enterprises, basic facilities and
services that relies on ICT, such as internet booking or even credit card acceptance
are still low. This tourism planning document recommends steps that can be taken
in improving ICT capacity among stakeholders.

Enhancing Interpretations and Visitor Management Systems
Within Toraja’s Heritage Sites

The objective of visitor management is to improve the quality of experience and
minimize the negative impact of the visiting tourists (Mason and Kuo 2006). Visitor
management is especially needed in cultural heritage sites, where sustainability and
integrity of the site and the area became a priority. Through surveys to heritage sites
in Toraja which comprise of traditional settlements and all of their elements (gra-
naries, field, and burial sites), the team identified the following issues: the absence
of visitor centers and adequate interpretation facilities in almost every heritage site,
either in the form of trained and qualified local guides as well as in the form of
interpretation boards, visitors booklet, etc.; the ambience of “living heritage” is
lacking in several sites as occupants of tongkonan move to newer and more modern
houses; the increase in the number of souvenir shops; and the lack of good and
clean restrooms.

The detailed plan for tourism revitalization in Toraja thus suggested following
steps: Building a Visitor Information Center that provide information about the
heritage site as Toraja culture in general; utilize the Information Center as an area
where new visitors wait before they can enter the main area; establish rules for
visitors; monitor and regulate the number of visitors in sensitive and fragile area
such as burial site.
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Conclusion

The preparation of Detailed Plan for National Strategic Tourism Area of Toraja as
discussed and described in this paper is one of the steps taken in a bid to revitalize
tourism in Toraja. There are four major areas in which the revitalization of tourism
in Toraja is set to progress, namely destination (and attractions), tourism industry,
market, and institutional development. The Plan among others recommends that the
revitalization process should prioritize on the following matters, i.e., diversification
of tourist attractions beyond traditional settlements, setting quality standards and
improving ICT capacity among tourism service providers, and enhancing inter-
pretations and visitor management systems within Toraja’s heritage sites. To
achieve these priorities, cooperation between various stakeholders is essential.
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Chapter 6

A Local Sense of Place for Cultural
Sustainability: Reconstruction of Place
Identity in Kuta, Bali

Luh Micke Anggraini

Abstract Local sense of place refers to the emotional and reciprocal relationship
between the residents of a community and the environment they inhabit. It is
fundamental to cultural sustainability, especially after a place is exposed to tourism.
This paper derives from a digital ethnography that examines the reconstruction of
place identity by local community in desa adat Kuta, a Balinese customary village,
which is also a popular beach destination in Bali, Indonesia. The local residents’
contemporary expressions with regard to sense of place were analyzed from the
local community’s social media (Facebook group). This study adopts discourse
analysis to identify the recovery of the indigenous characteristics of Kuta and
Balinese values expressed by the inhabitants, despite the challenge of living in a
tourist destination. The findings suggest that the indigenous community has a
significant role in maintaining the traditions, identity, values, and esteem of their
village, according to desa adat Kuta. Concomitantly, the identities of the people of
Kuta are being (re)-constructed from their local emotional attachments with their
village. Further, the residents also leverage tourism development to enhance their
livelihood and to contribute to their identity formation. The study’s conclusion has
an important implication, particularly for advancing existing cultural tourism pol-
icy, by suggesting the incorporation of local sense of place in tourism planning and
development in Bali.

Keywords Sense of place - Cultural sustainability - Place identity - Local com-
munity - Kuta - Bali - Indonesia
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Introduction

Along with many other factors, tourism has had a considerable influence, with
sociocultural significance, on the lives of people who live in traditional places, in
the sense that it affects their quality of life and puts pressure on local values. Studies
have suggested that issues relating to place identity are overlooked by tourism
industry planners and policy makers (e.g., Carter et al. 2007; Kerstetter and Bricker
2009). A sense of place, manifested as place identity, should therefore be revealed
to strengthen the local character of an area while also enhancing the tourist
experience.

This paper is drawn from ethnography about local sense of place in Bali after the
local people had experienced considerable transformation due to tourism activities.
The Balinese customary village of Kuta was observed to illustrate the way local
identity there had been refabricated after the place had been extensively industri-
alized. From this perspective, this study aims to suggest an inclusive approach in
illuminating place identity established through the emotional relationship between
people and place, as performed by the indigenous residents living in a geograph-
ically bounded community, especially after the meanings of place have been altered
after being exposed to tourism. This process is proposed in navigating the future
development of tourism at the community level and to support cultural sustain-
ability in affected areas.

Place Identity and Cultural Sustainability in a Tourism
Destination

Several definitions of ‘sense of place’ have denoted this construct as a reciprocal
and emotional relationship between humans and their environments (Hubbard et al.
2004; Schofield and Szymanski 2011; Vanclay 2008). Sense of place has also been
used to describe the distinctiveness or unique character of particular localities and
regions (Foote and Azaryahu 2009). It can be inferred that sense of place is what
people feel matters most regarding the place to which they belong. Sampson and
Goodrich (2009) and Altman and Low (1992) argued that place attachment, as the
core idea of sense of place, can foster and sustain group, community and cultural
identity, with a unique cultural identity and a sense of community distinctiveness.
Derived from the notion of sense of place, ‘place identity’ embodies the notion of a
symbiotic relationship between person and place. Significant to both individuals
and communities, place identity can be described as

.. a sub-structure of the self-identity of the person consisting of broadly conceived cog-
nitions about the physical world in which the individual lives. These cognitions represent
memories, ideas, feelings, attitudes values, preferences, meanings, and conceptions of
behavior and experience, which relate to the variety and complexity of physical settings that
define the day-to-day existence of every human being (Proshansky et al. 1983, p. 59).
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This relationship involves perceptions of the qualities that imbue places with a
distinctive character, as well as an individual’s tie or association with place
(Peterson 1988). At the center of such physical environment-related cognitions is
the ‘environmental past’ of the person; a past consisting of places, spaces, and their
properties, which have served instrumentally in the satisfaction of the person’s
biological, psychological, social, and cultural needs.

Thus, people understand places differently and distinguish between them by
drawing on key somatic features, cultural elements, historical memories, experi-
ential connections, and so on. Relph (1976) indicated that place identity is a product
of an awareness of a place’s ‘deep symbolic significance’ and an appreciation for its
individual character. This identity also develops from recognition of a place’s
attributes drawn from its natural setting, cultural diversity, topographic conditions,
and general quality of life. Any place might have special meaning to the local
community, valued by the people as characterizing a local area and having a
distinctive quality that sets it apart from other places (Schofield and Szymanski
2011). This study therefore adopts the above definitions by suggesting that place
identity is a complex cognitive structure that is characterized by a host of attitudes,
values, thoughts, beliefs, meanings, and behavior tendencies that go well beyond
simple emotional attachments and a sense of belonging to a particular place.

Thorne (2012) argued that tourism experiences are located in a particular place.
His proposition was based on Richard Florida’s opinion that ‘place is becoming the
central organizing unit of our economy and society,” which implies that any
place-based activities, including tourism, have ‘place’ as their product. As found in
many studies, tourism brings modernity and multicultural society, and involves
cultural commodification in destination communities through a complex series of
production activities (e.g., Cohen 1988; Mowforth and Munt 2009; Urry and Larsen
2011). Lew (2014), for instance, acknowledged that tourism also has a role in
producing local and tourist culture. However, the uncontrolled development of
tourism has caused significant damage, as suggested by Salazar and Bushell (2013);
tourism can disadvantage the local people when its implementation destroys the
local culture and exploits the natural resources. In this sense, the development of
tourism is associated with the production of ‘constructed’ space for representation
(Frisvoll 2012) and is deemed a vehicle enabling modernity to disrupt a small-scale,
static, and well-ordered locality (OECD 1994) leading to negative impacts on its
traditional culture. Further, gentrification has also become an issue of practises in
commodified places (Kennedy and Leonard 2001; Smith 2007).

According to Relph (1976, p. 20), the home is considered the place of greatest
personal significance in someone’s life, ‘the central reference point of human
existence.” After the modification of the physical environment of neighborhoods
and the changes to place characteristics that tourism brings, a local community
experiences a challenge in sustaining their own culture. Bali, as a tourism desti-
nation, anticipated the impact of tourism on local culture by promoting ‘cultural
tourism’ and issuing a ‘cultural tourism policy’ to safeguard tourism development
on the island. However, understanding the way this strategy can be implemented at
the community level is more important than having a policy, particularly
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understanding the way cultural identity can be maintained in an environment in
which the local residents live with tourism or share their place with tourists.

Cultural sustainability is arguably the most neglected dimension of sustainable
development (Myllyviita et al. 2014). In UNESCO’s (2001) declaration on the
topic, culture is regarded as ‘distinctive spiritual, material, intellectual and emo-
tional features of society or a social group ... that ... encompasses ... art and
literature, lifetyles, ways of living together, value systems, tradition and beliefs.’
According to the Sustainable Development Research Institute (1998), cultural
sustainability is ‘the ability to retain and to allow change to be guided in ways that
are consistent with the cultural values of a people.’

Places or spaces are utilized and designed by people and thus provide the
foundation for creativity and new cultural development. Even in small places, such
as a town or village, significant cultural productions can be generated in small
clusters of multi-ethnic urban communities that become known widely (Anheier
and Raj Isar 2011). Therefore, this study considers that places should be perceived
as the cultural production of local identities. In this case, places in Bali, as
everywhere, have become centers of cultural activities to determine what is vital to
sustainability. To understand the relationship between tourism, place identity, and
sustainability, this study investigates (1) the impact of tourism on place identity;
(2) the recovery of place identity after extensive tourism development; and (3) the
implications for cultural sustainability.

Study Area: Kuta, Bali, Indonesia

Kuta is a Balinese customary village (desa adar),' which is also known as a popular
beach destination in the South of Bali Island in Indonesia. No longer a traditional
fishing village, the current landscape of Kuta abounds with symbols of place
identity related to Bali and tourism as the place has reached the ‘stagnation’ stage of
area life cycle (Butler 1980). The distinctive attributes of Kuta reflect key phys-
iographic, socioeconomic, historic, and cultural features such as surf beaches, beach
culture, shops, restaurants and cafes, nightlife, traffic, and typical tourism activities
in the tropical environment.

The relationship between the Kutanese (Balinese residents who are members of
desa adat Kuta) and Kuta village is the focus of this case study. As observed in
Kuta, the sense of place and place identity are very much associated with the
history, culture, and tourism, and have become parts of the life course brought by
the place to individuals and the memories people hold about the place (Altman and
Low 1992; Proshansky et al. 1983; Rubinstein and Parmelee 1992). There have

'The village of desa adat Kuta covers 723 ha located on a 7 km beachside facing the Indian Ocean
to the west. The area is relatively flat, less than 100 m above sea level. In 2010, around 2917
families were registered as residents, out of a population of 12,337 (Badan Pusat Statistik
Kabupaten Badung 2011). The village consists of 13 traditional neighborhoods (banjar).
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been enduring issues concerning place identity associated with historical back-
ground. The low status of Kuta’s initial settlement was partly based on its past as a
slave port as well as old Balinese attitudes that classified the beach environment in a
lower social status. Kuta was associated with poor, low-class farmers and fishermen
and was seen as a place of exile for those who had committed serious crimes or
were social rejects (Picard 1996).

Over the last century, Kuta has been transformed for different purposes and has
been growing in an uncontrolled way. Kuta has become an example of a
market-driven, unplanned tourist area attracting temporary workers, and the vil-
lagers have experienced enduring social and environmental issues (Vickers 1989,
2012). It is important to note that as Kuta village is a desa adat (as are many other
villages in Bali), the local residents are responsible for maintaining their socio-
cultural obligations in a Balinese village system, such as conducting temple festi-
vals in their home village and participating in communal activities. Local
community activities thus occur simultaneously with daily tourism activities in their
village. These ‘ways of operating’ establish numerous practises through which the
residents reappropriate the space through sociocultural productions (de Carteau
1984) and the socio-spatial interactions of everyday life, which help create a sense
of place for themselves and others (Perkins and Thorns 2012). After long-term
tourism development in this village, the maintenance of the social relationship of
the local community in Kuta has been a challenge, especially since the village has
been transformed into a tourist town.

Methodology

For this research, the local people’s contemporary expressions regarding sense of
place were analyzed from online reference to the local community’s social media
(Facebook group).? This study adopted discourse analysis to identify the recovery
of the indigenous characteristics of Kuta and Balinese values by the inhabitants who
are experiencing the challenge of living in a tourist destination. Digital ethnography
(Murthy 2008) was applied in this research to collect the data from contemporary
conversations on the social network sites of Facebook groups (Boyd and Ellison
2007), and from relevant websites. This approach aimed to understand the way
Balinese residents in Kuta signify their place after tourism in everyday life,
revealing the place identity—the main questions of this research.

Social media was used because of its viability in obtaining the current data of the
studied area. The Kuta Facebook Community was developed in early 2012, initi-
ated by the local community of Kuta to foster community cohesion through online
communication among the local residents of Kuta village. As with many other

2https://www.facebook.com/groups/kutacomy/.
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Facebook groups, it offers discussion boards and opportunities for members to find
someone who can provide them with information.

Despite its exclusiveness (prioritizing local residents), membership of this group
is voluntary, participatory, and noncommercial, and it is also open to those who feel
obliged to contribute to community development in Kuta. The group started its
online activities in March 2012 with 728 members. By July 2015, the Kuta
Facebook Community had 2136 members, with more than 1000 uploaded pho-
tographs and enduring online commentaries and conversations. Most of the con-
tents are about the sociocultural and tourism activities in Kuta, as reported by local
residents.

The use of social network sites is not only a feasible method for documentary but
also a tool for sharing stories, and creating and communicating histories with the
wider community. In this regard, the Kuta Facebook Community may help to
mediate the aspirations of locals for the future development of tourism in Kuta. The
discourse analysis of identities (Silverman 2006) that was used in this research aims
to reveal the sociopsychological characteristics of a person or community.

Findings and Discussion: Kuta Identities After Tourism

The way the Balinese community has preserved their sense of place in Kuta, such as
through place attachment and place identity, as well as the physical environment as
resources of tourism development, could be observed through the Kuta Facebook
Community. The discussion topics included tourism development issues, such as
the results of place transformation (both desirable and undesirable), and the eco-
nomic, sociocultural, and environmental impacts of tourism in Kuta. The conver-
sations also revealed a lack of public consultation in tourism planning and
development in this area, through their expressions of ignorance of the tangible and
intangible local values and identities in Kuta. In relation to place identity issues, the
results suggested that the local community had their own interpretations about Kuta
after tourism, and they shared their thoughts on the impacts of tourism on the local
identity.

A number of aspects of present-day Kuta are associated with tourism activities in
this area, such as shopping districts with modern architecture, surfing, and traffic
congestion. Compared to other places, beach surfing here is considered an
acceptable activity by the locals and adopted as a desirable trait. In this case, the
residents have embraced a nonindigenous cultural product that is practiced widely
among the community members and they support fostering surfing as a local
identity. As revealed in this study, once a tourism activity is believed to create a
positive image for a place, there is enthusiasm in the local community to promote
this interest and become attached to this identity. Surfing also maintains the peo-
ple’s connection with the beach environment and relieves tensions with the local
values that are generated by tourism. It is argued that a sense of place can support a
community’s or culture’s response to crisis, or when experiencing urban
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neighborhood change, racial and ethnic conflict, or national tensions (Sampson and
Goodrich 2009). Thus, the positive emotional bonding between people and place
that is found in surfing may help the people when they experience the undesirable
impacts of tourism in their environment.

This study also found that the Balinese in Kuta adhere to the local principles of
Desa Kala Patra,” applying this value both locally and contextually. It can be
inferred that the local values of respecting the place—time context remain strong, as
the people still refer to Kuta as a desa adat. However, the study also revealed that in
Kuta, the Balinese identity of this village is not always deemed appropriate from the
local perspective. In one case, locals criticized the Balinese statues of a Balinese
dancer and a traditional musician that were placed at the entrance to their village,
despite the representation of Balinese identities. They said that according to the
principle of Desa Kala Patra, such a practice was an example of things being ‘out
of context,” which most Balinese would wish to avoid. In this case, the residents
preferred that the statues would represent Kuta, rather than Bali, and argued that
Kuta held a number of figures that would be better symbols of their village. They
suggested alternative ideas for statues that would better represent Kuta, such as of
the Hindu God Baruna,* because Kuta is a coastal village. They even endorsed a
statue of a surfer, which is unrelated to Balinese culture. This recommendation is
understandable because since the onset of tourism in Kuta in the mid-twentieth
century, surfing has become a local subculture (Koke 1987; Mabbett 1987), and has
recently been adopted as the identity of the village, with villagers admitting that
‘Kuta and surfing are now inseparable.’

Other similar instances of the recovery of ‘Kuta identity’ were found in this
study. Instead of promoting their Balinese identity, Kuta residents have attempted
to promote local significance. Examples were public facilities, such as a passage-
way and community art hall that were named after a Kuta-born Balinese musician
and Legong dance creator, the late Mr. Lotring. Further, Lotring’s creation, Legong
dance, was used in the annual tourism festival ‘Kuta Karnival’ in 2011 and 2012, in
addition to the use of surfing to symbolize Kuta.

This study also revealed that the local and national government programs
applied in Kuta had neglected the crucial intermediary step of ‘consulting with the
community.” This case showed that the identity of Kuta had been reconstructed
through social processes undertaken within the bounds of a certain landscape with
particular aspects, which should be taken into consideration in the government’s
and industry’s agendas in Kuta. Identifying Kuta simply as ‘Bali’ is no longer
relevant, as the identity of Kuta is not derived solely from the Balinese culture.

The online community activities that were described by the Kuta Facebook
Community showed that local people should be involved in the interpretation of
local places and culture. With this approach, local people can take an active part in

3Desa Kala Patra is the place—time—occasion concept in Balinese Hinduism, which determines the
character of a place.

4God of the sea in Balinese Hindu mythology.
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all of the process of this interpretation, including the research and the presentation
and celebration of people and place (Bramwell and Lane 1993), which is aligned
with the principle of sustainable tourism of encouraging community participation.
Although tourism is believed to have a considerable impact on local culture and to
have a disruptive effect on place attachment, within the arrangement of a desa adat
community, the local residents of Kuta have survived and are striving to reestablish
a network of community members.

Conclusions

This study has shown that the indigenous community in Bali who live within the
desa adat customary village of Kuta has attempted to foster local culture,
responding to the effects of tourism on place identity. The Kuta Facebook
Community, as a social network site, can be considered a workable media for
maintaining community cohesion in highly transformed places, to sustain the social
and cultural life. This undertaking contributes notably to the persistence of Kuta as
a representation of a customary Balinese village, not only fostering a sense of place
but also helping to empower individuals and the wider community, and assisting in
shaping personal and community identities. Further, it has encouraged the residents
to understand, value, and maintain their environment, cultural resources, and
traditions.

Alongside this process, Kuta identities are (re)-produced from local emotional
attachments with their village after being exposed to tourism. As such, the local
community of Kuta perceives tourism as part of their identity, as it has been
practiced for a long time. Another important finding of this study has been that the
local community of Kuta has attempted to (re)-construct the identity of their village
in a way that is intrinsically ‘Kuta’ through the reinterpretation of people, place, and
activities in their localities. The reinvention of ‘Kutaness’ has been a local initiative
to distinguish themselves from other Balinese on the island. It is also obvious that
the local community aims to (re)-shape the positive image of Kuta as a tropical
beach destination according to cultural tourism principles.

As with all research of an exploratory nature, this study has some limitations. It
lacks comprehensiveness due to the limited time available and types of social media
observed. Moreover, it observes place identity-related discourse only in online
communities, rather than in the actual setting. In future analyses of place identity in
Bali, community perceptions expressed both online and offline should be integrated,
to examine cultural sustainability of a place in a more far-reaching manner.
Upcoming research should focus on a different geographic area of Bali (considering
that the mountainous regions have been regarded as superior in Balinese culture),
and investigate tourism customers’ perceptions of place identity in other tourist
areas of Bali.

Acknowledging its significant influence on people, place, and culture, local
sense of place has been proved to be indispensible for the cultural sustainability of a
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tourism destination. As shown in this study, sense of place also has the capacity to
foster community and cultural identity while developing tourism in Bali. Tourism
development should seek to understand further the link between place, community,
and identity. It is recommended that government at all level, planners, and devel-
opers should include the community’s sense of place in tourism policy and prac-
tises, to safeguard local culture.
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